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How India really lives the IPL
season....

“But there are ads that you get after every
over, it gets annoying to a point where you
just want to mute them."”

“If you sit, the wicket will fall.
Dont stand , again the wicket will go
If you take a sip of coffee- it's going

to be a six"

“l stood in line at 5 pm, and got the
tickets the next afternoon”



Why do we need an IPL report?

IPL is India’s largest attention marketplace with real budget at stake across brand, media, growth, partnerships
and commerce. The risk is wasted spend from wrong timing, wrong formats, and wrong assumptions about
how people actually watch.

The 3 realities your planning must adapt to (with proof)
e IPL is planned, not accidental: 92.7% plan at least some viewing in advance - matchday is a calendar, not
just content.

| o Attention is split by design: 54% watch on TV + phone and 66.9% are in WhatsApp chats during matches
»';"’ -> persuasion + conversion happen in fragments.
TE e Ad clutter is a tax: 60.5% say there are too many ads - “more spend” doesn't automatically mean “more
: impact.”

Inside IPL is an external evidence layer to reduce wasted IPL spend and help teams plan what works in the
real viewing environment.

Get full preview + pricing z Book <10 -min fit call
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https://www.folkfrequency.com/preview-signup
https://calendly.com/gayatri-10/15min

