
Foresight is a strategic discipline used by governments,
global corporations, and innovation teams to anticipate

change.
While market research tells you what’s happening now,

foresight helps you see what’s coming next and build
toward it early.

Used by organisations across the spectrum like : UK
Government Office for Science, Singapore’s Centre for

Strategic Futures, UAE Future Foresight Office, by brands
like IKEA, Pepsico, and Ford, and WGSN, OECD, World

Economic Forum among others.

Foresight turns weak signals into strategic advantage.

ABOUT INDIA 2030

In a playbook x blueprint format ,
across 9 key sections and over 150

pages. Over 30 major ‘future
shifts’ and exactly how brands

and businesses need to adapt to
them - from product to messaging

and innovation.

With our proprietary format : 
1. Transition mapping

2. Anticipation horizon
3. Emerging needs forecast.

FRAMEWORK & INSIGHT
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India 2030 is a part of the ‘India &
the future’ series launched in 2020
at Google, Singapore. We followed

it up with India 2025 launched in
London, and finally India 2030 in

Mumbai.

INDIA AND THE FUTURE SERIES WHAT IS FORESIGHT?

FOLK FREQUENCY IS THE ONLY
CONSULTANCY IN THE WORLD THAT RUNS

CULTURAL & MARKET FORESIGHT FOR
BRANDS IN INDIA, ON GOING SINCE 2019.

https://www.instagram.com/reel/DIRiJhgtYsO/?hl=en
https://www.campaignindia.in/article/india-2030-middle-class-majority-to-fuel-shift-to-experience-led-spending/501878
https://brandequity.economictimes.indiatimes.com/news/research/dont-remind-consumers-of-what-theyve-overcome-study/118837958
https://www.exchange4media.com/marketing-news/indias-middle-class-to-make-up-more-than-half-the-population-by-2030-india-2030-report-142469.html
https://www.socialsamosa.com/industry-updates/folk-frequency-launches-india-2030-report-8920955
https://www.businessworld.in/article/more-than-half-of-india-likely-to-be-middle-class-by-2030-report-552995
https://www.businesstoday.in/latest/economy/story/maggi-level-vanishing-act-investment-banker-says-indias-middle-class-is-losing-real-purchasing-power-471466-2025-04-10
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Anticipate

What is next for India’s great Indian middle
class? Who are they becoming?

Ecological
How have weather changes given rise to

second cities? What will be the state of urban
cities in 2030?

Forecasts + Action topics: weather
changes, migration, second cities

How has digital literacy changed the status
quo? Why does AI models need to adapt to

Indian user?

Technology

Forecasts + Action topics: internet
access, AI, use and evolution, privacy,

content needs

Social
What’s left of Indian ‘family values’? 

What happens when Indians stay single longer,
get divorced more, and delay/deny

parenthood?
Forecasts + Action topics: 5 distinct

consumer segments of the near future
and how to speak to them, singlehood,

marriage, work, leisure.

Economic

Forecasts + Action topics: money,
consumption values, travel, wellness, and

the rise of non-metro India.

Demographic
Who is becoming more and less dominant in

the demographic - and how? What is the
impact of a longer lifespan, higher education,

and globalisation?

Forecasts + Action topics:  education,
work, elderly population, rural change,

men v women dynamics

Business Takeaways

Pop culture
megatrends

Pricing, packaging and communication for the
new middle class, business ethics,

premiumization, multidirectional and omni-
channel growth.

Fandom and subculture, influencer fatigue,
myth and history narratives, content niche to

dominate



FORMAT & DETAILS
In a playbook x blueprint format ,

across 9 key sections and over 150
pages. Over 30 major ‘future

shifts’ and exactly how brands
and businesses need to adapt to

them - from product to messaging
and innovation.

With our proprietary format : 
1. Transition mapping

2. Anticipation horizon
3. Emerging needs forecast.

FORMAT: EDITIONS

FORESIGHT framework and modeling tools :
futures wheel, horizon scanning+ anthropology

culture mapping + 1000+ news, journals,
studies, spanning economics, history, tech,

culture . Ongoing 6 years+ of analysis.

METHODOLOGY

1. Brand Edit : Ideal for brands/ agencies
seeking a comprehensive cultural analysis of

the Indian consumer, complete with
deployable strategies. 150 pages, white cover.

2. Deluxe /investors edition : Ideal for larger
businesses, conglomerates, RnD, Innovation
and investment consultancies. 200 pages -

everything in Brand Edit + 50 pages of
opportunity mapping. Maroon cover.. 

Brand Edit - 3L + GST
Comprehensive edit: 3.5L + GST

Includes - full report + summaries

Bundle prices available for:
NPD, Creative ideation, Leadership sessions and more

PRICING



Sample pages



Sample pages





NEXT STEPS
Give us a challenge - we’ll use our

ACTION LAB format to unpack India
2030 based white spaces in product,

messaging, strategy and more,
specifically for your brand.

ACTIVATE
Hit a homerun - patner with us to

turn the activated insights into
creatives - from campaign to

activation, creator selection and
more..

BUILD
Engage us for keynotes or section

specific presentations for
stakeholders/larger teams

DISSEMINATE

FORESIGHT IS A LIVING MACHINERY 
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